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5.0. Overview 

5.1. Introduction 

 

Art and design markets are predicated on rarity. A scarcity in the supply of rare, desired 

works creates the core dynamic to motivate demand. In addition to rarity, an obscurity of 

reliable data would also define these markets. Both merchants, i.e., dealers, and consumers, 

i.e., collectors, share blame because both prioritize their monopoly of information and 

generally would prefer to share very little of any accuracy about their economic activity. 

Therefore, a study of the entire United States art and design market would seem a nearly 

impossible task were it not for the recent arrival of data tools that have allowed us to approach 

the market from the orientation of its supply-side occupations and industries, with the data 

itself is modelled from U.S. Government sources. The report takes an expansive and non-

hierarchical approach to aesthetic products and their commerce. The title of the report was 

chosen to indicate that both the market for art, as understood to have a largely purely non-

functional role, and design, which has applied functions, would all be studied as a totality. 

The framework for structuring the market’s industries and occupations aligns them 

based on the usage of their output, whether that usage might be considered strictly aesthetic 

or with some additional degree of applied functionality. This taxonomy to defining an art and 

design market was developed through a process that studies this peculiar economic 

phenomenon from the perspective of its producers. Other reports on the art market use a 

demand side approach that is derived from end-user sales based on data provided by 

collectors and the merchants (dealers and auction houses) who cater to them. Those groups 

would also represent the target audience for these reports. The U.S. Art & Design Market 

Report for 2017-18, instead, considers the market from a supply side approach that focuses 

on the workers who create art and design goods and the industries into which they sell those 

products. As a guiding principle, these goods would fall into the category of the visual arts and 

do not include the outputs of the performing arts (dance, music, theatre), literary arts (books, 

magazines, journals), or mass media (film, television, or radio). The sectors that are included 

in this report would largely conform to the subjects and majors taught at U.S. institutions of 

higher education in their art and design departments. The target audience, therefore, of the 

U.S. Art & Design Market Report for 2017-18 would be the stakeholders within the market; in 

particular this would be: its workers, its future workers (students), those training those future 

workers (institutions of higher education), the organizations and institutions who host these 
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activities, and the advocates who publicize the multitude of benefits derived from a vibrant 

art and design market.  

 


